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Auqust Q5, 2003
Dear Ms. Marlene S. Dortch:
RE: (G Docket Ho. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (MAR)Y, I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC = unexpected decision to remove the
established busineez relationship exception from the un=zolicited fax advertiszements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® associatiens reoutinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rule= has outlined
the detrimental impact that these rules will have on its over 900,000 mwembers and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasgize that it will be extremely difficult to cbtain the
required written conzent to send faxes toc my customers, vendors and real estate
colleaques 1n the timeframe =et by the FCC. It will al=o be difficult for my local
board, =tate association, and national as=cciation to =zeek and obtain written consent
from their respective membership in lezs than thirty days, in order to prevent an
interruption in their ability te fax important information about upcoming conferences,
promotions and other ewents. As a REALTOR® member, I rely on this timely and
effective means of communication. It i=s unreasonable to think that an az=ociation can
zeek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over Z million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succe=zsful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will =significantly impact
hoemebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to thiz new requirement; busineszes will have to
amend current practices to gain thiz new consent from consumers and vendors.

It iz in this regard that I urge the FCC teo =stay the effeotive date of the
unanticipated and unprecedented fax rules for cne year so that the required written
conzent form can be incorporated intc the annual dues billing cycle. Thi= iz the most
effective method for providing express written consent te NAR and my state and leocal
REALTOR® associations. The stay is also eszential in order to institute the required
compliance procedures for fax communication= with my clientz and other businesgez to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

Carocl Goodwin
1293 Main St., Suite B
Sanford., ME 04073-3630
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Auqust 05, 2003
Dear Ms. Marlene S. Dortch:
RE : CG Docket Ho. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertizement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exeception from the unsclicited fax advertizements
rules =meverely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via faocszimile., ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe szet by the FCC. It will alsoc be difficult for my local
board, state association, and naticnal assocciation to =eek and obtain written con=ent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability teo fax important informatien about upcoming ceonferences,
promcticns and other events. Az a REALTOR?® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homeg 1n the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and succes=ful tranzaction. An
effective date of BAuqust 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability toc move promptly in highly competitive heousing
market=. It will take time toc adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendorsa.

It is in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associaticons. The stay is also essential in order teo institute the required
compliance procedures for fax communications with my clients and other busine=se= to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Gail Antoinette Rossett:

1303 Chelsea Way
Redwood city. CA 54061-5621
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Auqust 05, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTCRS® (HAR), T am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decizion te remove the
established business relaticonship exception from the unsolicited fax advertisements
rules sevcrely interferes with my day-to-day busine=s as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
looal REALTOR® asszociatione routinely send via facsimile, ineluding informaticn on
conventions or continuing education clazszes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticons of over 3.5 million professionals in the real estate industry. I echo
NAR & poesition and emphasize that it will be extremely diffioult to ocbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board. state assoeciation, and national aseociation to seek and obtain written conesent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important informatiocn about upcoming conferences.
promoticns and other event=. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an asseclation can
seek and obtain consent from almest 1 millicon members by August 25, 2003

Today. there are over 2 millicon U.S. homes in the sale=z pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transactien. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. 1t will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new conzent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorperated into the annual dues billing cycle. This is the most
effective method for providing express written consent te NAR and my state and local
REALTOR® aszsociations. The stay iz also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter,
Sincerely,
Raye Hirt-Eggleston

790 W. 122nd
Carmel. IN 46032-1774
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Auqust a5, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIOHAL ASSOCIATICGN OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faceimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules =everely interferes with my day-to-day business as a real estate professiomnal.
Furthermore. the rules hinder the types of commmnication that my natlonal. state and
local REALTOR® asscciations routinely send via facsimile, ineluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
NHAR 5 position and emphasize that 1t will be extremely diffioult to obtain the
required written consent to send faxes to my customers., vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, =state association, and national aseocciation to seek and cbtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promoticns and cother events. As a REALTOR® member, I rely on this timely and
effective means of comrmunication. It 1= unreasonable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homee 1n the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and =succes=ful transaction. A&n
effective date of August 253, 2003, can potentlally delay the majority of these
transzactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markete. It will take time to adapt to this new requirement; businezzes will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =zo that the reqguired written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associationz. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other bueginesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

VLADIMIR ZAHARCHOOK
2382 NW FEARNEY ST.
PORTLAND, OR 97210-3016
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket Ho. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced deocket. The FCC s unexpected decision to remove the
egtablished business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via faecsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rule= has outlined
the detrimental impact that these rules will have on ita over 900,000 members and cn
the cperations ¢f over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult te ebtain the
required written consent to send faxes to my customers, vendors and real estate

colleagues in the timeframe zet by the FCC. It will alszec be difficult for my local
board, state assecciation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. Az a REALTORT® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain ceonsent from alwost 1 million members by Aungust 25, 2003 .

Today. there are ower 2 million U.S. homes in the zales pipeline. <Communicating via
fac=imiles is instrumental to ensuring a timely and succezsful tran=zaction. An
effective date of ABuqust 25, 2003, can potentially delay the majority of the=e
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability te move promptly in highly competitive housing
markets. 1t will take time to adapt to this new requirement: busineszez will hawve to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =so that the required written
conszent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® associations. The stay is also eszsential in order to institute the required
compliance procedures for fax communicatione with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and censideraticn in this matter.

Sincerely.

Billie Presnell
9920 HW 68th Place
Tamarac. FL 33321-3321
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Ag member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for MAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buzineszs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR?® associations routinely send via faceimile, ineluding infermation on
conventions or continuing education classes, which is a benefit that I expect as a
due=s paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have cn itz over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that 1t will be extremely difficult te obtain the
required written consent to send faxes to my customer=, vendeors and real estate
colleagues in the timeframe set by the FCC. It will alszo be difficult for my local
board, state association, and national association to seek and cobtain written consent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their ability to fax important infeormation about upcoming conferences,
promotions and other events=. As a REALTOR® member, I rely on this timely and
effective means of comminication. It is unreasconable to think that an assoeciation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes 1n the sales pipeline. Communicating wvia
facsimiles is instrumental te ensuring a timely and successaful transaction. BAn
effective date of August 25, 2003, can potentially delay the majority of these
tranzactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=s. Lt will take time to adapt to this new requirement; businesses will have to
amend current practices to gain thiz new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my olients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely.

Mary Anne Brozman

Office Services Administrator

1727 San Marco Blvd.
Jack=onville, FL. 32207-3088%
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Auqust 06, 2003
Dear M=. Marlene S. Dortch:
RE: CG Docket NHo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR e Request for Emergency Stay of Facsimile Advertizement
Rulez in the above referenced docket. The FCC g unexpected decision to remove the
establizhed business relationship exception from the unsclicited fax advertisements
rules =zeverely interferes with my day-to-day business a= a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facszimile, ineluding information on
conventjons or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 member= and on
the operations of over 3.5 milllon professicnals in the real estate industry. I echo
NAR e poeition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagques in the timeframe set by the FCC. It will also be difficult for my loecal
board, state association, and national association to seek and obtain written consent
from their respective membership in les=z than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming conferences.
premoticons and cother events=. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an associaticn can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the =zales pipeline. Communicating wia
faczimiles i= instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003. can potentially delay the majority of these
trangactions. To secure the appropriate written cconsent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new reguirement: businesses will have to
amend current practices te gain this new consent frem consumers and venders.

It i in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dues billing cycle. This is the most
effective method for providing express written conzent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conzideration in this matter.
Sincerely,
LYNN FRUTH CRB

3242 EXECUTIVE PAREWAY STE 101
TOLEDO, CH 43606-—-1349
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August &, 2003
Dear Ms. Marlene 5. Dortch:
RE : C3 Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faoeimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established buzinesz relationzhip exception from the un=oclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® agscciations routinely send wia facsimile, including infermation eon
conventions or continuing educatien clasges, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of cver 3.5 million professionals in the real estate Industry. I echo
HAR = pesition and emphasize that it will be extremely diffioult teo cobtain the
required written consent to send faxes te my customers, vendors and real estate
colleagues 1n the timeframe zet by the FCC. It will als=o be difficult for my loeal
board, state association, and national asscciation to eeek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important informaticn about upcoming conferences.
proemotion= and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almost 1 million membere by August 25, 2003 .

Today, there are over 2 million U.S. homeg in the =ales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactionz. To secure the appropriate written consent will significantly impact
homebuyers and home mellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in thie regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annunal dues billing eyele. Thiz iz the most
effective method for providing express written consent te NAR and my state and loocal
REALTOR® associations. The stay iz also eszential in order to institute the required
ccmpliance procedures for fax communications with my cliente and other bueineeses to
ensure winimal disrupticns in real estate transactions.

Thank you for your attention and consideraticn in this matter.

Sincerely.

Sandy Johnson
1546 Ceals Court
Naperville, IL 60565-6146
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Auqust a6, 2003
Dear Ms. Marlene 5. Dortch:
RE: (G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established buziness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-te-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® agsociatiens routinely send via facsimile, ineluding information on
conventions or ceontinuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in it= Reque=t for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of cver 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent te send faxes to my customers, vendors and real estate
colleagues 1n the timeframe zet by the FCC. Tt will alsoc be difficult for my local
board, state association., and national asscoiation te seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Taday., there are over 2 millicon U.5. homes in the sales pipeline. Communicating via
faczimiles iz ins=trumental tc ensuring a timely and succesaful transaction. &n
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellersz ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businezszez will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC tc stay the effeoctive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form ecan be incorporated into the annual dues billing cycle. Thisz is the most
effective method for previding express written consent to NAR and my state and loeal
REALTCOR® associations. The stay iz alsoc essential in order to institute the required
compliance procedures for fax communications with my clientz and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Donna Pastore

111 Crooked Pine Dr.
Sanford, FL 32773-5627
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remcve the
established business relationship exception from the un=zclicited fax advertizement=
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communicaticen that my national. state and
local REALTOR® associations routinely send wvia facsimile, including information on
conventions or continuing education classez, which is a benefit that I expect as a

dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rulea will have on itz over 900,000 memberz and cn
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
acolleagues in the timeframe set by the FCC. It will also be difficult for my loecal
board, state as=zcoiation, and naticnal assgocciaticn to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on thiz timely and
effective means of communication. It i=s unreasonable te think that an association can
seek and obtain consent from almecst 1 million members by Aungust 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles i= instrumental tc ensuring a timely and successful transaction. An
effective date of August 25. 2003. can potentially delay the majority of the=e
transactione. To secure the appropriate written consent will significantly impact
homebuyerzs and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices tc gain this new consent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rulez for one year so that the required written
congent form can be incorperated into the annual dues billing eycle. Thig iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR® assoclations. The stay is also essential in order to institute the required
compliance procedures for fax comrunications with my oliente and other busineeses to
ensure minimal disrupticns in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

Stephen Thomsen
8393 Green Cedar Dr
Las Vegas. NV 89123-2618
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August 05, 2003
Dear Ms. Marlene §. Dortch:
RE: CG Docket MNo. 02-278

Az member of the NATIOHAL ASSOCIATION OF REALTORS® (HAR), I am writing teo convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected deciszion to remove the
established buginezs relationship exception from the un=zelicited fax adverti=zements
rules =meverely interferes with my day-to-day busines=s as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR?® asmoclations routinely send wia facsimile, ineluding information on
conventions or continuing education classez, which is a benefit that I expect as a
dues paying member,

NAR in its Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 mlllion professionals in the real estate industry. I echo
HAR = position and emphasize that i1t will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendorsz and real estate
colleagues in the timeframe set by the FCC. It will alsoc be diffieult for my local
board, state asscciation, and naticnal asscciation to seek and obtain written consent
from their respective membership in le== than thirty day=. in order to prevent an
interruption in their ability to fax impertant information about upcoming conferences,
promotions and cother events. A= a REALTCOR?® member, I rely on this timely and
effective m=ans of communicatien. It i®s unreasonable to think that an association can
geek and obtain consent frem almost 1 million members by August 25, 2003 .

Today. there are over 2 millicn U.5. homeg in the zaleg pipeline. Communicating via
facgimiles iz instrumental to enszuring a timely and successful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=. It will take time to adapt te this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing eyele. This is the most
effective method for providing expre== written conzent tc HAR and my state and local
REALTOR® aszsociations. The stay is also essential in order to Institute the required
compliance procedures for fax communications with my colients and other businesszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticn and consideraticon in this matter.
Sincerely.
Jameg Mulder

7100 01ld Post Road #13
Linceln, HE 68506-2940
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Auqust 06, 2003
Dear Ms. Marlene S. Dortoh:
RE: ©CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HMAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businessz relationship exception from the unsolicited fax advertisements
rule= =meverely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my nationmal, state and
local REALTOR® aesociations routinely send via facsimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NHAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professional= in the real estate industry. I echo
NAR s pesition and ewphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board. state amsociation. and national aszsociation to =meek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant information about upccoming conferences,
promotion= and other events. Ag a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2Z million U.5. homez in the =zale= pipsline. Communicating via
facsimiles is instrumental to enzuring a timely and successful transaction. Aan
effective date of Rugust 25, 2003, can potentially delay the majority of these
transaction=. To secure the appropriate written consent will =ignificantly impaot
homebuyers and home smellers abillity to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszesz will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz 1s the mest
effective method for providing expres= written consent te NAR and my state and local
REALTOR® agsociations. The stay is alsc esszential in order to institute the required
compliance procedures for fax commnications with my olients and other businesses to
ensure minimal disrupticons in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Mike Waling

6595 H. Oracle Rd, #109
Tucson, AZ 85704-5645



fug B6 ZHA3 A7 :34:27 Via Fax -> FCC/0SEC 2024188187 1 TD Dear Ms. Harle Fage €81 Uf 881

August 05, 2003
Dear Ms2. Marlene S. Dortch:
RE:= CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules =everely interferes with my day-to-day businesz as a real estate profe=sional.
Furthermore. the rules hinder the types of communication that my naticnal. state and
local REALTOR® asscciatione routinely send via faceimile, including informatien on
conventions or continuing educaticn clasgzez, which is a benefit that I expect as a
dues paying member.

HAR in its Reques=t for Emergency Stay of Fac=simile Advertizement Rulez has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphaszize that it will be extremely difficult to cbtain the
required written conszent to szend faxes toc my customer=, vendors and real estate
cclleagues in the timeframe set by the FCC. It will also be difficult fer my loecal
beoard, state assceciation, and national association to seek and obtain written consent
from their respective memberghip in le=z than thirty days. in order to prevent an
interruption in their ability teo fax important information about upcoming conferences.
promotions and other events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable teo think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. BAn
effective date of August 25, 2003, can potentially delay the majority of the=se
transactions. To secure the appropriate written oconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly ccmpetitive housing
markets. It will take time to adapt to thiz new requirement: busineszes will have to
amend current practices to gain this new conzent from consumers and vendors.

It iz in this regard that I urge the FCC te stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual duesg billing cyele. This is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay iz also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeses to
ensure minimal disruptions in real estate transactions.

Thank you for your attenticon and consideration in this matter.
Sincerely,
David Lammers

2116 Tyler &treet
Hollywocod, FL  33020-6717
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Auqust 05, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCTATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decigion to remove the
established businesz relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate profe=zsional.
Furthermore. the rules hinder the types of communication that my national. =tate and
local REALTOR® associations routinely send via faceimile, including infermation cn
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

HAR in itz Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticonsz of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to szend faxes to my cuztomers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state as=zociation. and national association to seek and cbtain written consent
from their respective membership in lessz than thirty days, in order te prevent an
interruption in their ability to fax important informaticn about upcoming conferences,
premoticns and cother events. A= a REALTOR® member., I rely on thi= timely and
effective means of communication. It is unreascnable te think that an association can
seek and obtain congent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the saleg pipeline. Communicating via
facsimiles iz inztrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003. can potentially delay the majority of these
transactione. Teo secure the appropriate written ccnsent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new conzent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sco that the reguired written
consent form can be incorporated intc the annual dues billing eyecle. This i= the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my ¢lients and other buszinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and ccnsideration in this matter.
Sincerely.
Kris Carlson

6963 136 Ave SE
Lisbon., WD 58054-9443
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket HNo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HMAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Facsimile Advertizement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real eatate professional.
Furthermore, the rules hinder the type= of communication that my natienal. state and
lccal REALTOR® associations routinely send via facsimile, ineluding informaticn on
conventions or continuing educatien classes, which is a benefit that I expect as a
dues paying member.

RAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have en its over 900,000 members and on
the operations of over 3.5 million professzionals in the real e=tate industry. I echo
NAR & poszition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my custcmers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state association, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax impertant information about upecoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain ceonsent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
fac=imiles i= instrumental to ensuring a timely and succes=ful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =mellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement; businesszes will have to
amend current practices to gain this new consent froem consumwers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rulesz for one year so that the required written
conegent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Bob Pezant
71320 Hwy 1050
Fentwood., LA 70444-
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August a5, 2003
Dear Ms=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONHAL ASSOCIATION OF REALTORS® (NAR), I am wrilting to convey my
wholehearted support for HAR s Request for Emergency Stay of Facsimile aAdvertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unszolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of commnication that my national, =tate and
local REALTOR® associations routinely send via facsimile, including informaticon on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = poeition and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleague=s in the timeframe set by the FCC. It will also be difficult for my local
board. =tate asscoiation, and national association to seek and cobtain written consent
from their respective membership in less than thirty days, in order to prevent an
interrupticn in their ability to fax impertant information about upfeoming conferences,
promctions and other event=z. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable te think that an asscciation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the zales pipeline. Communicating via
fac=imiles is instrumental to ensuring a timely and successful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time tc adapt to this new requirement; businesszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is in thie regard that I urge the FCC to stay the effeotive date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cyecle. This iz the most
effective method for providing express written conszent to HAR and my state and local
REALTOR® associations. The ztay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Michael Sommer

54 Bedford Cove
San Rafael ., CA 94901-4421
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Augqust 05, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the HATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationship exception from the unzolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rulesz hinder the type= of communication that my national, state and
local REALTOR® asecciations routinely send wvia facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 millicn professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes toc my customers, vendors and real estate
colleaques in the timeframe set by the FCC. It will alszo be difficult for my local
board, state asscciation., and national association to seek and cobtain written consent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax important inforxrmatien about upcoming conferences,
premotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It i= unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S5. home=s in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. BAn
effective date of August 25, 2003, can potentially delay the majority of the=ze
transaction=. To secure the appropriate written oconeent will =ignificantly impaot
homebuyers and home sellers ability to move promptly in highly competitive hcusing
marketg. It will take time to adapt to this new requirement; buszinesses will have to
amend current practices to gain this new consent freom consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated intc the annual dues billing cyele. This iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay i= alsoc essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruption= in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
george zavas

40 fieldstone rd
wolfeboro, WNH 03896-0031
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August 05, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Regquest for Emergency Stay of Facesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablished business relationszhip exception from the unsolicited fax advertiszements
rules severely interferesz with my day-to-day busine==z a= a real estate profes=ional.
Furthermore. the rules hinder the type= of communication that my national, state and
local REALTOR® asscciatione reutinely send via facsimile, including infermatien on
cenventions or continuing education classes, which is a benefit that I expect as a
duee paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR e positicn and emphasize that it will be extremely difficult to cobtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state asscciation, and national azsociation to seek and obtain written consent
from their respective membership in les= than thirty days. in order teo prevent an
interruption in their ability to fax important information about upcoming conferences,
promotion= and other events. As a REALTOR® member, I rely on this timely and
effective means of comrunication. It ie unreasonable to think that an association can
zeek and obtain conszent from almost 1 million members by August 25, 2003

Today. there are over 2 million U.S. homes 1n the =ales pipeline. Communicating via
fac=imile=s i= instrumental tc ensuring a timely and successzful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitiwve housing
markets. It will take time to adapt to this new requirement: buszinesses will have to
amend current practices to gain this new conszent from consumers and vendors.

It ie in thi=z regqard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year seo that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written conaent to MAR and my state and leocal
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my clients and other buzinesszee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Ruth Jchnson
9501 West Hwy 10
Anoka, MH 55303-6209
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-27178

As member of the NATIOHAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppert for HMAR & Request for Emergency Stay of Faogimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businesz relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-tec-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® agsociations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Regquest for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
HAR = poeiticn and emphasize that it will be extremely difficult to cbtain the
required written consent to szend faxes to my customers, vendors and real estate
colleaguee in the timeframe =zet by the FCC. It will also be difficult for my local
board, state association, and national asscciation to =eek and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upceoming conferences,
promotions and other events=. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an association can
seek and obtain coneent from almest 1 million members by Auqust 25, 2003 .

Today, there are over 2Z million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003. can peotentially delay the majority of these
traneactions. To secure the appropriate written consent will signifieantly impact
homebuyers and home zellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement: businessez will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual duez billing eycle. This 15 the most
effective method for providing express written consent tc NAR and my state and local
REALTOR® associaticons. The stay iz also essentlal in order to institute the required
compliance procedures for fax communicationz with my clients and other businessee to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideraticn in this matter.
Sinocerely.
Jeff Twitty

336 Limestone Road
Chapin, 8C 29036-8600
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Augqust 08, 2003
Dear Ms=. Marlene 5. Dortech:
RE = CG Docket No. D2-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted suppert for MAR s Request for Emergency Stay of Faceimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decisicn to remove the
established business relationship exception from the un=zolicited fax advertisements
rules severely interferes with my day-te-day business as a real estate profes=zional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTCR® azsociations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertiszement Rulez has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations eof cover 3.5 million professionals in the real estate indu=try. I echeo
NAR = poeition and emphaesize that it will be extremely difficult to obtain the
required written consent teo send faxe=s to my customers, vendors and real estate
colleague=s in the timeframe =zet by the FCC. It will alsec be difficult for my loecal
board, state association, and national azsocociation to seek and obtain written consent
from their respective membership in less than thirty days. in crder to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an association can
geek and obtain consent from almoet 1 million members by August 25, 2003

Today, there are over 2 million U.S. homes in the =zales pipeline. Communicating wvia
facsimiles is instrumental t¢ ensuring a timely and successful transaction. A2n
effective date of August 25, 2003. can potentially delay the majerity of these
transactione. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=z. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorperated into the annual dues billing cycle. Thie iz the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my cliente and other busineszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Helen Ruskowski

765 Route 253
Miller Place, NY 11764-2649
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August 06, 2003
Dear Mz. Marlene 5. Dortch:
RE: CG Docket MNo. 02-278

As member of the NATIONAL ASSOCIATION COF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Faesimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established businesz relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day busine=s az a real estate professional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR® associatione routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Requezt for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 200,000 members and cn
the operatioens of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxe= to my customers, vendors and real estate
coclleaques in the timeframe set by the FCC. It will also be difficult for my local
board, =tate assoclation, and national associatien to =eek and obtain written ccon=zent
from their respective memberszhip in less than thirty day=. in order teo prevent an
interrption in their ability tec fax important infeormatieon about upcoming conferences,
prometicons and other events. As a REALTCR® member, I rely on this timely and
effective means of communication. It is unreazonable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating wvia
facsimile= is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003. can potentially delay the majority of these
transactions. To mecure the appropriate written consent will significantly impact
homebuyers and home =ellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i=s in thi= regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® associations. The stay iz also ezsential in order to instltute the required
compliance procedures for fax communications with my cliente and other businesees to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Delbert Phelps

PC Box 276
Florence, OR 97439-0010
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August 06, 2003
Dear Mg. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Requeet for Emergency Stay of Facsimile Advertizement
Rules in the above referenced docket. The FCC = unexpected decizsion to remove the
eztablished business relationship exception from the unsolicited fax advertiszements
rules severely interfere=z with my day-to-day busine=sz as a real estate preofeszs=ional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR?® asscciations routinely send via facsimile, inecluding infermatien on
conventions or continuing education clazszes, which is a benefit that I expect as a

dues paying member.

NAR in ite Reqguest for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that the=ze rules will have on its over 900,000 members and on
the operations of over 3.5 millien professionals in the real estate industry. I echo
NAR & position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state association, and natienal association to seek and obtain written consent
from their respective memberzhip in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upeoming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreascnable to think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the =ales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and succeasful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive heousing
marketz. It will take time to adapt to thi= new requirement: businesszes will have to
amend current practices tc gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cyecle. Thiz is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essentlal in order te institute the required
compliance procedures for fax communications with my clients and other businesses to
enszure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

Jim Bell
6045-J Burke Centre Parkway
Burke, VA 22015-4751
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Auqust 05, 2003
Dear Mz. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted =uppeort for HAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remeve the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Regquest for Emergency Stay of Facsimile Advertiszement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 member= and on
the operationsg of over 3.5 million professicnals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult to cbtain the
required written consent tc send faxes tc my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my looal
board, state association, and naticnal association to seesk and obtain written consent
from their respective membership in less than thirty days, in order te prevent an
interruption in their ability to fax important information about upcoming cenferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an asseciation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Tcday, there are over 2 million U.5_ homes in the sales pipeline. Communicating via
facsimiles i=z instrumental to ensuring a timely and succes=ful transaction. &an
effective date of Augqust 25, 2003, can potentially delay the majority of thes=e
trangactionz. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market=s. It will take time to adapt to thiz new requirement: buszinessgzes will have to
amend current practices to gain this new consent from consumers and vendors.

It iz in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rulesz for one year so that the required written
congent form can be incorporated into the annual dues billing cyecle. This iz the most
effective method for providing express written consent to HAR and my state and local
REALTOR?® associatione. The stay is also esszential in order to institute the required
compliance procedures for fax communications with my olients and other bueinesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this very important matter that
effects over 800.000 members

Sincerely,
Carl 5an Miguel

1657 Bord Lane
San Jome, CA 95125
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Auqust 05, 2003
Dear M=. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATTORAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted gzupport for NAR = Request for Emergenoy Stay of Facesimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established buszinezs relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® amsociations routinely send via faosimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dueg paying member.

NAR in its Reque=t for Emergency Stay of Facszimile Advertisement Rules= hasz outlined
the detrimental impact that these rules will have on its over 200,000 members and on
the cperaticns of cver 3.5 millicon preofessicnalz in the real estate industry. I echo
HAR = poesition and emphasize that it will be extremely diffioult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national agscoiation to =eek and obtain written consent
from their respective membership in less than thirty days, in order toc prevent an
interruption in their ability te fax important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes 1in the sales pipeline. Communicating wvia
facsimiles i=s instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: businezzesz will have to
amend current practices to gain this new consent frem consumers and vendors.

It is in this regard that I urge the PCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be incorporated into the annual dues billing cycle. Thiz iz the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay i= alsc essential in order to lnstitute the required
compliance precedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
David parks

203 Main Ave.
Clear Lake. IA 50428-1822
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency 5tay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established busineze relationghip exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the typee of communication that my national. state and
local REALTOR?® asszociations routinely zend via faceimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules hasz outlined
the detrimental impact that these rules will have on ita over 900,000 members and on
the operations of over 3.5 million profeszionals in the real estate industry. I echo
HAR = peosition and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes toc my customers, vendors and real estate
colleagueg in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal association to seek and obtain written consent
from their respective membersghip in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and cother events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the zales pipeline. <Communicating via
facsimiles is instrumental to ensuring a timely and succesaful transaction. Aan
effective date of BAugu=t 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home zellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain thism new consent from consumers and vendors.

It ie in thi= regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be 1ncorporated into the annual dues billing cycle. This iz the most
effective method for providing express written conzent to NAR and my state and local
REALTOR® associations. The stay i= also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely.
Mark Mattingly

6875 April Circle
Middletown, OH 45042-1660
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RAuqust 05, 2003
Dear Me. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergenoy Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decisicon to remove the
established business relationship exception from the unsolicited fax advertiszements
rules severely interferes with my day-te-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTCOR? associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

RAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on itz over 900,000 members and on
the operaticns of owver 3.5 million professiconals in the real estate industry. I echo
HAR = position and emphagize that i1t will be extremely difficult to obtain the
required written consent toc send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsc be difficult for my local
board, state association, and naticnal assocciation to =seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important information about upcoming conferences,
promotions and other event=. A= a REALTOR?® member, I rely on this timely and
effective means of communication. It is unreasonable to thlnk that an aszsociation can
zeek and obtain conzent from almoszt 1 million members by August 25, 2003 .

Today. there are owver 2 million U.5. homes in the sales pipeline. Communicating via
fac=imile= iz instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability tec meve promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for cne year so that the required written
consent form can be incorporated into the annual dues billing cyecle. Thiz is the most
effective method for providing express written conszent to NAR and my state and local
REALTOR® associations. The stay is alsoc essential in order to institute the required
compliance procedures for fax communiocations with my clients and other busineeses to
ensure minimal disruptionsz in real estate transactions.

Thank you for your attention and consideration in thia matter.
Sincerely,
Bue Mitch

34 S. Vine
Hinsdale, IL 60521-3352
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
whelehearted support for HAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decisicon to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day to-day business as a real estate prefessional.
Furthermore, the rules hinder the types of communication that my naticnal., =tate and
local REALTOR?® associatione routinely send via facsimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Rule= has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR s poszition and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, venders and real estate
colleagues in the timeframe =zet by the FCC. It will al=o be difficnlt for my local
board, state as=ociation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely con this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain consent from almest 1 million members by Auqust 25, 2003

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
tran=zactionz. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. Thiz iz the most
effective method for providing expresz written consent to NAR and my state and local
REALTOR® aszsoclations. The stay is alsoc essential 1n order to institute the required
compliance procedures for fax communications with my client=s and other busineszses to
ensure minimal disruptions in real e=state transactions.

Thank you for your attention and consideraticn in this matter. Please contact me
directly at (248) 355-6116 to discus= this matter further.

Sincerely.
Tjader Gerdom

24251 Buchanan Court, Apt. 1998
Farmington Hills, MI 4&335-2136
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established bu=iness relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business a= a real estate professional.
Furthermore. the rules hinder the types of communication that my naticnal. state and
local REALTOR?® associatione routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in its Regquest for Emergency Stay of Facsimile Advertisement Rulez has cutlined
the detrimental impact that the=ze rules will have on its owver 900,000 members and on
the coperations of over 3.5 million professicnals in the real estate industry. I echo
MAR & position and empharize that it will be extremely difficult te obtain the
required written conszent to send faxes to my customers, vendors and real estate
cclleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state aszsociation, and naticnal ass=ociation to =eek and cbtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 millicn U.S. homes in the =sales pipeline. Communiecating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majerity of these
transactions. To szecure the appropriate written consent will significantly impaet
homebuyers and home sellers ability to move preomptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from conzumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rule= for one year so that the required written
consent form can be incorporated into the annual dues billing cyecle. This is the most
effective method for providing express written consent to HAR and my state and local
REALTOR® aszsociationz. The stay is also essential in order te institute the required
compliance procedures for fax communications with my olients and other businesses to
enzure mwinimal disruptions in real estate trapsactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Attila Fehervari
331 Seth Pl.
Rockville. MD 20850-1547
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket Ho. 02-278

As member of the NATIONAL ASSOCIATION CF REALTORS® (HAR), I am writing to convey my
wholehearted zupport for NAR = Request for Emergency 5tay of Facsimile Adverti=zement
Rules in the above referenced docket. The FCC s unexpected deciszion to remove the
egtablished business relationszhip exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTOR?® associatione routinely send wvia faceimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertizement Ruleg haz outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professienals in the real estate industry. I echo
NAR & pesitien and emphasize that i1t will be extremely difficult tc obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe =et by the FCC. It will alzc be difficult for my local
beard, =tate assooiation, and naticnal association to eseek and cbtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important informaticn about upcoming cenferences,
proemotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It 1s unreasonable to think that an assoclation can
geek and obtain conszent from almoet 1 million membere by August 25, 2003

Today, there are over 2 million U.S. homes 1n the =ales pipeline. Communicating wvia
facsimiles is instrumental te ensuring a timely and successful transacticn. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumerz and vendors.

It iz in this regard that I urge the FCC te atay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thig iz the most
effective method for providing expres= written conzent tc HAR and my =tate and local
REALTOR® associations. The stay iz alsc essential in order te institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Stephen Lincoln
5600 Goni Rd.
Carson City, NV 89706-0416
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August 06, 2003
Dear Mz. Marlene 5. Dortch:
RE: CG Docket NHo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted support for HAR = Request for Emergency Stay of Facsimile Advertisement
Rulez in the above referenced docket. The FCC s unexpected decision to remove the
established buszinezs relationship exception from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professiocnal.
Furthermore. the rules hinder the types of communication that my natiecnal, state and
lecal REALTOR® asscciatione routinely send via facesimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency 5Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that theze rules will have on itz over 200,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I eche
HAR = position and emphasize that i1t will be extremely difficult to cbtain the
required written consent to send faxe= to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assopiation, and national aseociation to seek and cbtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability tc fax important information about upcoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of comrmunication. It is unreasonable to think that an associaticn can
gseek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
faczimiles iz instrumental to ensuring a timely and successful transaction. An
effective date of Bugust 25, 2003, can potentially delay the majority of these
transaotions. To secure the appropriate written ceonsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
market®. It will take time to adapt to thiz new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
conzent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® aszociations. The stay is alsc essential in order to institute the required
compliance procedures for fax communications with my clients and other businessesz to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Carol Coddington

91 Willow Creek Lane
Murphy, NC 28906-4543



